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POLITICS IS A VERY RELEVANT TOPIC ON TWITTER

Source: Global Web Index Q3, 2015  
Data indexed (100= % internet users who declared to be strongly interested in politics)
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What we did? 
- Behavioral analysis run in partnership with  Carlos III University  in Spain  
- Results based in all the interaction happened  on Twitter around 4 

different regional elections in Spain in 2015 
- We looked at all user accounts that followed /mentioned candidates and/

or political parties during the campaign period 
- Total of 240606 user accounts analyzed



240.606
Twitter accounts analyzed

BEHAVIORAL APPROACH NON DECLARATIVE
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POLITICAL DEBATE HAPPENS ON TWITTER  
IT WAS OBSERVED A RELATION BETWEEN CONVERSATION VOLUMEN AND VOTING RESULTS IN ANDALUCIA 

ANDALUCÍA

-0,78 2,84-0,79 -3,914,32 3,19
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Conversation  volume
Voting result
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ANDALUCÍA

15% 17% 34,9% 35,5% 49,5% Followers  
shared

POLITICAL DEBATE HAPPENS ON TWITTER  
THERE EVEN EXISTED A CORRELATION BETWEEN FOLLOWER SHARING AND UNDECIDED VOTING IN ANDALUCIA
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Conversation  volume
Voting result

POLITICAL DEBATE HAPPENS ON TWITTER  
AGAIN WE OBSERVED CORRELATION BETWEEN A TWITTER METRIC (% OF POSITIVE TWEETS PER CANDIDATE) AND FINAL RESULTS  
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POLITICAL DEBATE HAPPENS ON TWITTER  
 ALSO HIGH CORRELATION IN BARCELONA, WHILE IT WAS LESS STRONG IN MADRID CITY HALL ELECTIONS  

(HIGHER CONVERSATION AROUND PP AND AHORAMADRID AND UNEXPECTED RESULT)
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Voting result
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TWITTER ENGAGE YOUNG 
PEOPLE IN POLITICS 



18-24 y.o.
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25-34 y.o.

41%
35-44 y.o.

24%
45-54 y.o.

3%
+55 y.o.

2%

COMUNIDAD DE 
MADRID

TWITTER ENGAGE YOUNG PEOPLE IN POLITICS  
ALL AGE GROUPS TAKE PART IN THE POLITICAL CONVERSATION ON TWITTER, BUT WEIGHT OF 18-34 Y.O. SEGMENT 

WAS PARTICULARLY HIGH (72% IN CCAA MADRID ELECTIONS)



BARCELONA

18-24 y.o.

25%
25-34 y.o.
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35-44 y.o.

30%
45-54 y.o.

4%
+55 y.o.

3%

TWITTER ENGAGE YOUNG PEOPLE IN POLITICS  
ALL AGE GROUPS TAKE PART IN THE POLITICAL CONVERSATION ON TWITTER, BUT WEIGHT OF 18-34 Y.O. SEGMENT 

WAS PARTICULARLY HIGH (63% IN BARCELONA ELECTIONS)



18-24 y.o.

25%
25-34 y.o.

29%
35-44 y.o.

23%
45-54 y.o.

15%
+55 y.o.
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ANDALUCÍA

TWITTER ENGAGE YOUNG PEOPLE IN POLITICS  
ALL AGE GROUPS TAKE PART IN THE POLITICAL CONVERSATION ON TWITTER, BUT WEIGHT OF 18-34 Y.O. SEGMENT 

WAS PARTICULARLY HIGH (54% IN ANDALUCIA ELECTIONS)



KEY TAKEAWAYS

ALL POLITICAL IDEOLOGIES  
FIT IN TWITTER 
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BARCELONA

left rightcentre left rightcentre

Declared political  
ideology (CIS*) Following on Twitter

54.6%

31.3%

14.1%

48.52%

26.27% 25.19%

ALL POLITICAL IDEOLOGIES FIT IN TWITTER 
PROFILE OF THOSE WHO PARTICIPATED IN THE POLITICAL CONVERSATION IN BARCELONA WAS QUITE REPRESENTATIVE OF THE 

POLITICAL IDEOLOGY OF TOTAL POPULATION (CIS) 



left rightcentre left rightcentre

Declared political  
ideology (CIS*) Following on Twitter

42.2%

35.0%

22.9%

34.9%
34.8%

30.3%

COMUNIDAD DE 
MADRID

ALL POLITICAL IDEOLOGIES FIT IN TWITTER 
THE SAME AS IN BARCELONA, PROFILE OF TOTAL POPULATION (CIS) AND TWITTER USERS WAS SIMILAR 



ALL POLITICAL IDEOLOGIES FIT IN TWITTER 
ALTHOUGH A BIT MORE LEFT-ORIENTED, 40% OF TWITTER USERS IN ANDALUCIA WERE CENTRALLY POSITIONED

left rightcentre left rightcentre

Declared political  
ideology (CIS*) Following on Twitter

27%

46%

27%

39%
40%

21%

ANDALUCÍA



KEY TAKEAWAYS

WHAT HAPPENS ON TV IS  
REFLECTED ON TWITTER
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WHAT HAPPENED ON TV IS REFLECTED IN TWITTER 
PARTICIPATION IN TV DEBATES DRIVES SIGNIFICANT INCREMENT IN TWITTER FOLLOWERS

Mentions/h
New Followers

March 1st March 6th March 11th March 16th

Elections TV debate 
Andalucía 2015 

TVE

2015 MARCH 16
Elections TV debate 

Andalucía 2015 
CanalSur TV 

 2015 MARCH 9



Mentions/h

20.00h 21.00h 22.00h 23.00h 00.00h 01.00h 02.00h

11.337

3.412

5.518

Madrid Decide, El debate 
Telemadrid

5.903

WHAT HAPPENED ON TV IS REFLECTED IN TWITTER 
THERE WERE OBSERVED AN STRONG INCREASE IN CONVERSATION VOLUME AROUND CANDIDATES JUST AFTER THEIR 

PARTICIPATION IN TV DEBATES



55%
Users participating in social 
conversation during the debate 
hadn’t tweeted mentioning 
Carmena previously

40%
These users mentioned again 
Carmena just the day before 
the elections

WHAT HAPPENED ON TV IS REFLECTED IN TWITTER 
THE COMBINATION OF TV AND TWITTER BRINGS NEW PARTICIPANTS TO THE POLITICS CONVERSATION



KEY TAKEAWAYS
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CONSTRUCTIVE INVOLVEMENT 
IN THE POLITICAL 
CONVERSATION 



MADRID CITY 
HALL ELECTION CCAA  MADRID 

ELECTION

+33% +56%

POSITIVE SENTIMENT 
(weight of positive mentions vs negative mentions on 

total conversation)

POSITIVE SENTIMENT 
(weight of positive mentions vs negative mentions on 

total conversation)

TWITTER USERS INVOLVE CONSTRUCTIVELY IN THE POLITICAL CONVERSATION 
TOTAL POSITIVE MENTIONS TOWARDS CANDIDATES/PARTIES WERE SIGNIFICANTLY HIGHER IN MADRID CITY HALL ELECTION 

(+33%) AND CCAA ELECTION (+56%)



86 210 184 153 108 193 220 202

-100 means negative 100 neutral 100+ positive

TWITTER USERS INVOLVE CONSTRUCTIVELY IN THE POLITICAL CONVERSATION 
ALL CCAA MADRID ELECTION CANDIDATES RECEIVED MORE POSITIVE THAN NEGATIVE MENTIONS ON TWITTER 

MADRID CITY 
HALL ELECTION CCAA  MADRID 

ELECTION



TWITTER USERS INVOLVE CONSTRUCTIVELY IN THE POLITICAL CONVERSATION


